Discovery

Unaudited interim
results and cash
dividend declaration

FOR THE SIX MONTHS
ENDED 31 DECEMBER 2018
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Core new business

+16%

to R9 049m

Investment in new
businesses

21%

Normalised operating
profit

-4%

to R3 799m

+16% to R9 508m incl. DH take-on of new closed
schemes and gross revenue for Vitality Group

Excludes DSY JV Card profits and includes allocated
finance costs

Normalised headline
earnings

-16%

to R2 376m




New e Emerging businesses -+ «——— Established businesses ———

Operating profit

-4%

New business?

+16%

R3.8bn R9.0bn

. Strong performance in a difficult macroeconomic environment with continued excellence from DHMS evidenced by
@ Discovery +10% +304% | robust growth and average contributions now 16.6% lower than competitors. Ongoing investment in technologies
Health resulting in operational efficiency, service levels and improving margins.
. A complex period for the business coinciding with the effective date of SAM and with earnings impacted by
@ DISCOVEFY —/I 3 % +8% significant claims volatility. The business remains strong with continuing growth, improved policy alterations
Life experience and positive cash flow.
Di r 0 0 Robust performance amid weak financial markets saw a 7% growth in assets under administration, and positive
@ |m25ctove y +9 /O +/| 4 /O behaviour change in the context of long-term savings due to the Shared-Value model.

Wfaﬁ)‘y HEALTH INSURANCE

+26%

+18%

Stand-out performance driven by record sales, improved retention and sustained low loss ratios. Business
continues to generate strong positive cash flow.

Wlaﬁfy LIFE INSURANCE

+15%

+3%

Robust performance despite economic uncertainty. There was a significant improvement in fundamentals following
management action. The business is taking action to differentiate in a tough environment.

Discovery

+114%

+4%

Continued excellent performance with gross premium income growing by 21% and continued improvements in the
quality of the in-force book, a consequence of the durational impact and the efficacy of the model. Softbank’s Vision

Insure Fund invested USD500m in CMT, a transaction that will contribute USD55m to the business's full year profits.

M » 0 045 |Continued growth from more mature markets as well as a successful launch and high Vitality take-up in Sumitomo

GR'O@A@ +1 79 /0 +36 /O Life. Strong franchise markets pipeline, with 2 due to launch this year.
PEES 0/ 1 o) Exceptional growth, enabled by significant investments made to future capability. Already seeing value from
PING AN +26 % +117% investment despite temporary dampened profit growth.

N )
ew 02 . Discovery made huge strides in delivering against its strategic plans in the period, with the doubling of investment

businesses Z/I /O of earnings in new initiatives to 21% of earnings.

>,

1 Before tax profits

2 Excludes Discovery Card profits and includes financing costs

3 Excludes DH take-on of new closed schemes and gross revenue for the Vitality Group
4 Excludes new scheme take-ons
5 Includes gross recurring and lump sum revenues




Core new business annualised premium income
+1 6% 6 months 6 months %
Rm?2 to 31 Dec  to 31 Dec

2018 2017 ~ Change
to R9 049m :
Discovery
+16% to R9 508m incl. DH take-on of new closed @Health 3 420 3 324 +3%
schemes and gross revenue for Vitality Group
& Discovery 1212 1121 +8%
. () . .
+16% . Life Relative growth by industry
& | OPiscovery 1387 1220 +14% =
= mLife 13% 4
+9% I W{h‘t@ HEALTH INSURANCE 616 522 +18% ® Health
i 4%
T1% ( M Invest
T M{&h@ms INSURANCE 600 55 +89% = PaC -
Life Health Invest P&C
+10% Established businesses 7 235 6 744 +7%
+15% Ejjrceovery 517 495 +4% By region 85%
00 .
£ MI&&@ A4 324 +36% M SA
%0 GROUP .UK
PEEZ
£ | PINGAN 1 080" 497" +117% ® Other o 3%
H1 H1 H1  H1  HI | [ RETR o
2015 2016 2017 2018 2019 Emerging businesses 2 038 1316 +55% <A UK Other
Consistent long-term growth Continuing excellent growth from
T Represents 25% of Ping An Health new business API emergl ng bUS| NEesses

2Excludes Vitality SA, other new businesses and new closed schemes 4



Normalised operating profit i i @

...... =
i
-4%
6 months 6 months o Established have grown strongly
Rm to 31 Dec  to 31 Dec ° (9% CAGR since 2015)
to R3 799m 2018 2017 change "
9 Piscovery 1464 1332 +10% mmEER
. H1 H1 H1 H1 H1
+18% Ef'escovery 1 500 1721 -13%J 2015 2016 2017 2018 2019
4% o
Discovery
+14% % O 455 419 +9% |CPI- Emerging now cover their own
+17% SO :?? WM@HEALTHINSURANCE 446 355 +26% 0.3% financing costs
M/&‘\@ LIFE INSURANCE 300 267 +15%
Established businesses 4 185 4103 +2% 22115 2';116 2'3117 25'118 25'119
O biscovery 62 29 +114%
60 q /. Historically less than 10%
& Wikt 95 34 +179% >100% | earningsin New
= | Bnoan 12 36 -67%
HT  H1 HI H1 H1 5 heaw A I B
2015 2016 2017 2018 2019 e rw— 169 99 +71%
= : H1 o H1L HI HT HA
%) LU S (679) (385) +76% 2015 2016 2017 2018 2019

of earnings

Using an earnings weighted CPI rate across SA and UK

DSY Card profits excluded from New businesses

DSY Life profits for 2017 have been restated by R118m for SAM capital release 5
Non-insurance based business excluded - Vitality SA



Net cash flow

R2.3bn

generated

Cash generated from
in-force business

R9.6bn

"Movement in shareholder free cash

Funding

Cash
used

Tax, dividends and
finance costs

R1.8bn

New business

R4.2bn

New businesses

R3.7bn

Net cash flow'

R2.3bn

Established and Emerging

Net cash flow'
Rm

@Discovery 1 141

Health

Discovery 3579

Life Invest

WM@ HEALTH INSURANCE 2 2 8

Mfaﬁfy LIFE INSURANCE - 2 0 8

@ Discovery 20

Insure

Wfality .58

PEEZ
PINGAN




Regulatory

o
capital
et

Capital management

Allocated

capital
vscama s Allocated Additional
e debt buffer

Return on Capital - Risk free + 5%

FLR decreasing Sufficient cash buffer

R3.4bn

28%

26.7%

[e—

26.5%

25.8% e —
cashn burrer: R1on - R2bn
25.2%

30-Jun-17 31-Dec-17 30-Jun-18 31-Dec-18 31-Dec-17 30-Jun-18 31-Dec-18




Return on Embedded Value (EV)

+8%

Annualised return
+4%

Rm Growth in EV over

6 months
2,858
— A
& ol 68,795
5 I
= 68,025
633 137
1,300
Opening EV Value of New  Unwind of Risk Life Claims Economic Other Methodology and EV before New  New Initiatives Change in equity  Closing EV
Business Discount Rate Assumption Initiatives and other

Changes

e——— Experience Variances —



Normalised headline earnings

-16%

Lo RZ S7em 6 months ended 6 months ended %
o Dec 2018 Dec 2017 change
Profit from operations 3799 3941 -3.6
Finance costs (479) (351)

Profit from operations after finance costs 3320 3590 -7.5
Fair value adjustments (116) -
Finance lease accounting (142) (47)
Investment income 247 235
Impairment of intangible assets 18 109
Other 4 (17)
Normalised profit before tax 3 331 3870 -13.9
Normalised tax (915) (1 000) -8.5
Profit attributable to preference shareholders (40) (41)
Normalised headline earnings 2376 2 829 -16
D 4

Dividend declaration of: 101cps (+0%)

Higher finance costs
due to increase in
borrowings to fund
new initiatives

Equity and bond
market movements
resulted in fair value
losses (IFRS9)

Due to timing of
move, prior period
does not account for
full 6 months




Basic earnings

-14%

to R2 286m

R 6 months ended Dec 6 months ended Dec %
2018 2017 change

Normalised headline earnings 2376 2 829 -16.0

Initial expenses related to Prudential Book transfer (11) 0

Unrealised losses on foreign exchange contracts not designated as hedges (26) 0

Debt restructuring costs resulting from DiscoveryCard joint venture transaction (33) 0

Amortisation of intangibles from business combinations net of deferred tax (54) (55)

Duplicate building costs 0 (25)

Headline earnings 2252 2749 -18.1

Gain on dilution of equity-accounted investments 57 0

Impairment of intangible assets, net of tax (17) (99)

Realised gains on available-for-sale assets net of CGT 0 6

Basic earnings 2 286 2 656 -13.9



Rationale, strategy and our
businesses



1994 2000 2013

> >
= =
v v
. B
Ox U
n 8 n o
— -
O O35 o e
S u
o H|
Z% § o Prospects
el W=k Vitality

AlA Vifeliby

. Discovery
Health

Countries

1 5

Countries

Operating profit

R127m

Operating profit

R3.8bn
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Operating profit (CY18)

~R8bn



WHY

Make people healthier
and enhance and
protect their lives

Behavioral

.&Q’ economics V\tlieef\’/:i:;e o60
> 102.4m A
2 devices sold in II
= o annnntl

The Quantified Self

of deaths Steps Cholesterol
wwwwwwwww Heart Rate

Sleep

uuuuu

Heart disease

e Mlocated  Acdeional

risk free + 10%
R capital

WHAT

Life insurance
Health insurance
Short-term insurance
Long-term savings

Banking

13



WHY

Llfe & Health Poosricc:j;egnac Vi ) ) ‘n
- iggaccé uset v 4 4

'\5\( Te C/7 H Insurance * Excess alcohol intake Lifestyle Chronic Deaths

() Behavioural O/ behaviours conditions worldwide
7, economics szl )
Q devices Y
S 102.4m L
devices sold in q . ’ A
/4) 4) 60 X 7 el T
= ) Motor « Cellphone use while driving ) )
e c X c + Excessive speeding
ancer oo 2
60% The Quantified Self INsurance « Harsh braking Driving Driving Fatal
Q:E i A ease -l Mental well-being — + Tailgating behaviours conditions accidents
é /’o i ;tsss ﬁ" \ Exercise
5 Diabetes weight (R Aléci)ehto‘ Insufficient tributi
- » Insufficient contribution
? @ HSepaer:dr:tge S22 Blood glucose

Heart disease Menstruation

levels "N
Productivity LO ng-te rm + Inadequate investment ) )

terms

savVi ngs + lIrresponsible Controllable  Conditions Inadequate
P withdrawals in behaviours retirement
Society is . fundi
demanding that retirement unding
compan/'es serve a
social purpose.
' Larry Fink ) )
CEO BlackRock « Corrosive consumption
S . \% + Lack of financial protection
OC . 20 * Not saving for emergencies Conditions Credit defaults
/a \ *+ Excess secured debt : and retirement
/ re 0] ﬂs : : behaviours
S p * Low retirement savings shortfalls

14



Members
Improved health, better value through improved
price and benefits

Society \/Insurer
Healthier society n Lower claims

Improved productivity Surer s.';i\l'“‘%s Higher margins
Reduced healthcare burden Positive selection and
lower lapses

HOW

. B l

Value Incentive A Behaviour Bent (gx) Value
= X X X
Member Member Incentive A Behaviour Bent (gx)
Shared-Value Vitality > programs ) Make people » Pproduct
chassis healthier

15



Operating mode|

Investment
of 10% of
profit

Group profit growth of

CPI + 10% Cash Cash

generated used

>

Capital model

New initiatives I

Regulatory
capital Allocated
o copital
F 3

Reguctorycapil | o »

andresenves B Dedicated captalfor Allocated Additional
. pemesintate debt buffer
4 Cash model

Ll

A Allocated debt is part of 4
the funding strategy

v v

risk free + 10% ( o8 ) (riom) <

Return on capital

16



Deliberate strategy to grow organically

Operating profitin 2018 terms

@ Bflescove i ww@ V{% @ Discovery @ DiSCDVEFy HEA%’H IN‘S!EgANCE

RGlE LIFE INS Invest Health

Consequences
@ Discovery

EEZ

50 /
th
/ 7 9 out of 10 successful organically
grown businesses

-50
5-year average breakeven

Initial strain on earnings
Increase in financing costs
Depletes Embedded Value

SN =

Destiny o (g
Health Success punishing -

— requirement for even greater
350 new initiatives

Operating Profit (in 2018 Rm)

But provides a greater return on

450 shareholder capital

1 2 3 4 5 6 7 8 9 10

Years since Inception

17



Organic Growth Engine has been a successful mechanism for growth

4000

® Discovery
3500 Life

3000

& Discovery
Health

= N N
w1 o (Sa)
o o o
o o o

Operating Profit ( Rm)

N
(@}
o
o

500

-500
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26

Years since Inception
18
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SA COMPOSITE MODEL UK COMPOSITE MODEL PARTNER COMPOSITE
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Perfect composite model, #1 in every industry, and laboratory for shared
value in financial services. A successful entry into banking

The best insurer in the UK, making use of a composite shared-value
model

Vitality is the world's largest and most sophisticated behavioural
platform linked to financial services, with disciplined execution

Ping An Health delivers on its plan to become the leading health insurer
in China with over 50m clients
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Doubling of investment into new initiatives

21%

of earnings, excluding Card profits . o . Discovery
and after allowing for finance costs Discovery Vitalitylnvest Vitality1 Business Umbrella

Bank Funds
. 21% Insurance
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Total capital injected to 31 December 2018:

R2.625bn £33.5m R552m R92m R140m

R807m opex and financing costs for the 6 months to 31 December 2018

D 4

FY2016 FY2017 HY2018 FY2018 HY2019

Resulted in flat earnings

m Before financing costs M Financing costs

Strategic initiatives previously included in Vitality Group have been reallocated to Development and other segments’ as new initiatives, as they have evolved into larger opportunities and strategic initiatives across the Group. A significant part of this includes Vitality1 which was originally envisaged as a replacement for the legacy Vitality system 2,]
used across the globe. The vision for Vitality1 has evolved into making it the leading behavioural change platform enabling shared-value insurance and financial services products across the Discovery Group.



Launching the world’s first behavioural Bank

Improved
banking
efficiency

5732801\ I

Unable to deal with
unplanned expenses

Catalyst for behaviour
change

Unsustainable and
expensive debt

More secure

Not being protectedfin

South Africa has one of the
worst savings rates in the world

More South
Africans are credit 24.6m 16....
active than - -

employed
Credit ActiveEmployed

The majority of South

African's haven't
planned adequately
for retirement

Members

Lower rates on borrowing, higher rates saving. Better
financial management and greater wealth

S
_&\4?,

&
&

£
<

Q

£

(]

=

Society Discovery

Reduced reliance on state, n © Spending through the
greater national investment Creased pfof‘ bank, lower defaults,

and reduced bad habits reduced lapses, greater
margins and profits
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Insurance

Retirement

[@ Discovery Debi ))))

Bank

DYNAMIC INTEREST RATES DYNAMIC DISCOUNTS

SAVINGS RATE BORROWING RATE Local flights

& International flights
Emirares CEEE— -

EicknDay Healthy Food
o

2 e

[ ¢
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Doubling of investment into new initiatives

21%

of earnings, excluding Card profits . o . Discovery
and after allowing for finance costs Discovery Vitalitylnvest Vitality1 Business Umbrella

Bank Funds
. 21% Insurance
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Total capital injected to 31 December 2018:

R2.625bn £33.5m R552m R92m R140m

R807m opex and financing costs for the 6 months to 31 December 2018

D 4

FY2016 FY2017 HY2018 FY2018 HY2019

Resulted in flat earnings

m Before financing costs M Financing costs

Strategic initiatives previously included in Vitality Group have been reallocated to Development and other segments’ as new initiatives, as they have evolved into larger opportunities and strategic initiatives across the Group. A significant part of this includes Vitality1 which was originally envisaged as a replacement for the legacy Vitality system 24
used across the globe. The vision for Vitality1 has evolved into making it the leading behavioural change platform enabling shared-value insurance and financial services products across the Discovery Group.
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Core new business API (Rm)

Discovery

Health

Membership

Normalised Operating Profit (Rm)

+2.9%

to R3 420m

excl. take-on of new closed schemes

H1 2015 H1 2016 H1 2017 H1 2018 H1 2019

>3.5m

under administration

40%

market share

S i i s

+10%

to R1 464m

H1 2015 H1 2016 H1 2017 H1 2018 H1 2019

nill

27



DHMS continued excellence in a challenging environment

Growth in a difficult economic

environment

Competitive contribution rates

56.6%

Market share

as at Sep 2018

+2.1 % Membership growth

1993

1995 @

1997 |

1990 |——

2001

2003
2005

2007
2009
2011

2013

2015

2017

-16.6%

(2018: -16.4%)

the scheme market

DHMS relative contribution differential

Market
average

2015 2016 2017 2019

Sources: Published contributions for 2018
P + A+ C = Principal member + Adult dependant + Child dependant
DHMS vs the next 8 largest open schemes

2018

Discovery

Health Medical Scheme

Continuing stability and security

Lowest premiums in

27.3%

Unaudited solvency

AAA

GCR credit rating

% e
5 .4 0 Annualised lapse rate

Stability

Downgrade
0
2 Upgrade
3%

94%
No
movement

28



Growth is under pressure due to the economic environment

Open medical scheme membership has remained

largely static since 2015 Slowing Type Il growth

Only 3 Open schemes are experiendng grOWth New business APl for DHMS and LA Health
and gaining market share

Market share of top 10 open medical schemes (2012, 2017)

Change 12 -"17

I m Other

L W Scheme |
Scheme H
W Scheme G
B Scheme F
Scheme E +0.8 p.p.
Scheme D
51.9% >6.0% Scheme C +1.7 p.p.
& Scheme B
: , B Scheme A
2012 2017 m DHMS +4.1p.p.
\ N '\ &

© Q%

> ’\/ o> ’L P ’1/ ’l/ ’1/ A A
SRR SR RS SN S
1 New employees on existing groups m New Employer Groups In-house

6 & &
F & S
GG

200k increase in beneficiaries from 2012 - 2018 Q3 <\\ \*

/\
R
G K\@



Strategic objective to become the lowest cost administrator

Ongoing investment in technologies to optimise operational efficiency and

Admin fees reducing .
service |levels

M it T ST > R 5 4 8 m Al BASED VIRTUAL AGENT WEB AND APP ASSETS

spend on technology in 2018 4,300 dally 2RI LS monthly
@ 9.4% | users

> R6 50 m >90% response — .
20% call reduction

rate
Projected operational savings
ROBOTIC PROCESS INTEGRATED DIGITAL
AUTOMATION HEALTH AND SERVICING

74 - PLATFORM

7.8%

Member Enquiry - Status Re-Join

Change in DH manex pmpm

65 processes to be

2011 2012 2013 2014 2015 2016 2017 from2073 to 2018
automated




Positively influencing the service experience of members through Affinity
Matching

FACTORS

9 ® ©

S ® &

&
=3

® © O

Age

Gender
Health plan
Personality
Chronic status

Vitality status

~

Most
significant
factors

Vitality benefit usage

Socio economic status

Digital index

Agent tenure

Clusters based on which
members have best
experience with each
group of agents

70%

of calls routed to
matched agents

MEMBER
SATISFACTION SCORE

3.88

FIRST CALL
RESOLUTION

30%

31



A world-class claims and administration platform

>R300m

Spent on DH system

>258k

Claims processed per day

98.8%

Of claims are auto-adjudicated

Partnership to build and sell
the next generation global
claims management platform

. Discovery
Health

==

'

A

Product agility

Cloud ready

32



Managing a complex regulatory environment

Council of Medical
Schemes

Managing an evolving
policy environment

Micro regulation

Health Market
Inquiry

Comprehensive and
insightful

National Health
Insurance Bill

Phased roll-out

Macro regulation

33



Discovery

Life

Discovery Life and Invest cash

Normalised Operating Profit (Rm) Core new business APl (Rm) generated
to R1 500m toR1212m R5'5bn

Cash from existing

R3.6bn

Net cash flow generated

H1 2015 H1 2016 H1 2017 H1 2018 H1 2019 H1 2015 H12016 H12017 H12018 H1 2019

34



Farnings impacted by claims volatility, primarily due to large claims

Y

Claims within the
premium loadings

Expenses &
commission
Gross
profit Actual
claims
experience
in the
period
Claims & c59%
benefits & ne

reinsurance
costs

Long-term PV premium at risk
discount rate

Projection of June 2018 New business cohort

Spike in mortality
experience

Jun18 FY Dec18 HY

Volatility in high-value
mortality claims

511

294

FY Jun18 + 2 HY Dec18

i Actual ® Expected

Reinsurance in place to
reduce future volatility

Reinsurance structure:
% large mortality claims

Profit subject to
volatility

Profit
share
locked in
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Vitality correlations over time are intact

Vitality distribution history

Dec 2013 vs. Dec 2018

55%

Blue Bronze Silver Gold Diamond

Mortality claims experience by Vitality Status

Normalised expected assumptions by Vitality Status

Long Term

E
rad
(¢}
=
jeY0]
(
@)
]

None Blue Bronze/Silver Gold / Diamond
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Vitality engagement has been a driver of improving persistency

Actual lapse rate better than the

market average Vitality engagement results in lower lapse rates
Total lapse rate by competitor Lapse experience by Lapse experience by Vitality Status
Vitality status and across various durations
________ ‘ N B e Lapse Rate,% Lapse Rate,%
———None and Blue —— Bronze and Silver

—— Gold and Diamond «+-++- Expected Lps %

Market DSY B C D = F € H

......

e e e < > S Duration (years)
Market DSY B C D E F G H %o(\ & C)@Q/ S S
o) &
Q\
Figures based on NMG market share stats 2018 December 2018 figures Fy 2018 and December 2018 figures
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Steady growth in market share supported by product innovation

Total market share

IFA and agency market share

Product innovation

Q4, Retail affluent market share
Annual market share

Annual market share - total

mF

mE
18% LB )
mC

28% 30% B

2017 2018

Source: NMG market share stats 2018

Annual market share

Annual market share - [FA

H

G

EmF

BmE

ED
24% 24%

@ ©

2017 2018

Annual market share - agency

0,
23% 38%
® )
2017 2018

‘l Annual Business *s Purple
Guaranteed . N,
payBack lLWe Plan N Life Plan
, Dollar | | Vitality Bank
i Life Plan E—ating . Integrator
Active Buy-up Cash _ University
Integrator Conversion B o runder
Benefit
A Income ‘ Global
Continuation Smart Treatment
Benefit Life Plan Benefit
g, Managed Capital Drive
Care Disability Integrator

&% |hicorator

Benefit

== Vitality
BRRN Fund

A
?
e

Child
Protector

38



Range of plan types available to meet customer needs

Allows for various levels of savings Take-up across plan type Funding plan and real premium
and flexibility June 2018 build-up over time
Implicit - Flexibility Projected real premium on average
Standard Savings W Standard Plan  m Non Standard Plan increases to 2 at year 30
40  Real premium multiple over time -
t ‘ base (CPI + 2%)
3.0
Accelerator 20
1.0

N |

0] 10 20 30
Duration

/ ‘ t ——Standard Plan ——Non-Standard Plan s==Total

Individual life book as at 30 June 2018

FlexRater
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Number of lapses well below expected and reducing by age and duration

Overall lapse experience better than expected (policy Larger reduction in actual to expected lapses
count basis) observed by age and duration across all plan types
Lapse Rate, %

Non-standard plans, age, A/E %

Best Estimate Basis

Regerv/ng Basis
il DURATION
~—— leconomic
margin
1-2 92% 82% 67% 61%
T2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17
Duration (years)
Expected Actual Lps % incl. first tier margin 3-5 30% 78% 73% 86%
Standard plans Non-standard plans
P P 6-10 85% 84% 79% 80%
\_\\_\—\ xtﬁ\i- > 11 yrs 78% 69% 67% 63%
\ y,
22456 080 uiizigialsiels 12345678091011121314151617

FY2016-FY2018 figures
lllustrative projection on new cohort of entrants



Projection over time shows that we prudently assume a smaller book than what is
rational

Projected policy count run-off at June 2018
non-standard plans

[ Irrationality gap }

34%

Percentage of book remaining

6%
—2%
0 10 20 30 40

Duration (years)

—FExpected at Jun18 —FExpected at Jun18 (no Vitality Adjustment) — HMBU Lives

Projection based on average inforce age of 45, projected forward for 40 years

High Medical Benefit utilisation lives (HMBU lives) based on average age of 45, using half of Rub group 3 and full Rub Group 4 & 5 across ages and adjusted for mortality
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Discovery

Invest
New business APl (Rm) Assets under administration Normalised Operating Profit (Rm)
to R1 387m to R83.1bn to R455m
H12015 H12016 H12017 H12018 H1 2019 S §8gf;~:§§g%§%£fffzgff H12015 H12016 H12017 H12018 H1 2019
B585858558585858558585858
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Robust growth in net flows in a difficult operating environment

Strong net flows Continued success of the model

duced
+11% =

to R364Tm Discovery Life Collective _29 3%
Investment Scheme in the ’
top 10 retail flow takers

Jun'15 Dec'18

Longer terms
- to retirement

+ 3.3 years

June 15 Dec'18

Higher
savings rates

+173%

2017

2018

Lower income
drawdowns

-2.4%

Jun'15 Dec'18

Healthier
clients

+133% +173%

Bronze Gold and
- and Silver Diamond

B Jjun-15 m Dec-18

Dec-15 Dec-16 Dec-17 Dec-18 All data as at December 2018

Source: Internal Data and ASISA flow statistics | 31 December 2018

43



Tangible improvements in performance through shared value

Impact of extra return for living well on sector performance ranking

Fund Name

Medium

ASISA Sector Low Engagement Engagement

High Engagement

Discovery Balanced

SA MA High Equity

Discovery Cautious Balanced SA MA Low Equity
Discovery Diversified Income SA MA Income QUIESISIE Off 1o 2
Discovery Equity SA EQ General
Discovery Flexible Property SA RE General QUISTZEE o_ftop 2
quartile
Discovery Global Balanced FoF GlObgl M.A riligh
quity

Discovery Global RE Securities FF

Global RE General Outside o.ftop 2
qguartile

Discovery Global Value Equity FF

Global EQ General

Discovery Moderate Balanced

SA MA Medium
Equity

Low Engagement: Blue Vitality Health & Drive, Bronze Vitality Money | Medium Engagement: Silver Vitality Health & Drive, Gold Vitality Money | High Engagement : Gold Vitality Health & Drive,

Diamond Vitality Money | Source: Morningstar, 3 year return figures as at 31 December 2018
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Gross written premium (Rm)

Discovery

Insure

+21%

to RT 557/m

R4bn

in-force premium in
Feb-19 |

H2 2014
H1 2015
H2 2015
H1 2016
H2 2016
H1 2017
H2 2017
H1 2018

H2 2018

H1 2019

New business APl (Rm) Normalised Operating Profit (Rm)
to R517m to R5Tm
Focus on excl. CMT profits

>830, e

of sales take-up Vitality drive
at new business stage

H1 2015 H12016 H12017 H12018 H1 2019 H1 2015 H12016 H12017 H1 2018 H1 2019




Success of the model has manifested in continued quality of business

Improving loss ratios

Selective lapsation

Durational and model

Selection
by Vitality status impact
. . 9%
% Vitality drive uptake at =, "
new business stage - Direct
100%
100% 95%
100%
79%
58%
No  Blue Bronze Silver Gold No  Blue Bronze Silver Gold Year 1 Year2 Year3 Year4+
C O % &« > Cc 5 oo 3 =2 v T o [18
T 0 8 9”353 35 g 8 Do a Vitality Vitality
ORI = A drive drive —Duration effect
SRR’ g39RkLQ ——Duration and Vitality model effect
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Success of diverse distribution strategy

Earned premium split
by distribution channel

2 Direct
® Independent advisers
u Tied advisers

} Key metrics by channel

Potential to drive growth
amongst advisers

High return on
advertising spend

LAPSE RATE
100%
79%
Direct Intermediated
COMBINED RATIO
Claims IIII IIII
Direct Intermediated
EXPENSE RATIO
Direct Intermediated

2018 competitor advertising Number of supporting advisers

spend R'm
4,4
50
572
433
871
819 , ,
695 ////

160 i :
144 - -
113 ‘ ' '
A B C D) Discovery 2016 2017 2018 Potential

Insure
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Success of CMT demonstrates the global relevance of the model

),

eeese Carrier = 100% w—

9:41 AM
DriveWell

479 ,.,;.%llll/,/

EEEEEEEEEEEEEE

>25
customers

>0
continents

WHITE-LABELED APP + WIRELESS
TAG

TELEMATICS PROCESSING

BEHAVIOURAL ANALYTICS

Investment into CMT by the SoftBank Vision Fund

Development of the tag in
collaboration with
Discovery Insure

| @ Discovery )

Bluetooth
low energy

Vitalitydrive
mobile app

Discovery

Retains a
equity stake in CMT

19— =m SOftBank )
US$500m

~US$55m profit impact
in full year results
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SA COMPOSITE MODEL UK COMPOSITE MODEL PARTNER COMPOSITE
MODEL
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New business Lives covered Operating profit

Contribution to Group EV

Vitelity

HEALTH AND LIFE INSURANCE

+13% +13% +21% 22.8%

toR1 276m to 1.147m lives to R746m of the Group

GBP millions

Embedded Value

GBP millions

HT HT HT H1T HT HT HT

2015 2016 2017 2018 2019 2015 2016 2017 2018 2019 2015 2016 2017 2018 2019
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The manifestation of the Shared-Value Mode|

The link between Vitality engagement and health The link between Vitality engagement and life lapses

claim costs
In hospital claims experience from VitalityHealth 12 month rolling lapse rates
100% \ \
44%

380%

\

45%
fewer lapses

60%

40%

20%

0%

\EleJolENnS Musculoskeletal  Cardiovascular Respiratory Expected Bronze Silver Gold/Platinum

W Bronze W Silver B Gold & Platinum
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Wfatify HEALTH INSURANCE

New business Individual new business Lives covered Operating profit

+18% +34% +9% +26%

to R6T1em to R354m to 604k lives to R446m

HI  HT  H1 H1  HI H1 HT  H1  H1  HI1

2015 2016 2017 2018 2019 2015 2016 2017 2018 2019

GBP millions

GBP millions
GBP millions

H1  H1 H1  H1  HI H1  H1  HT  H1  HI
2015 2016 2017 2018 2019 2015 2016 2017 2018 2019
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Strong performance

Sustained lower |loss ratio

Improved retention Strong cash generation

Aggregate 6-month loss ratio

« Seasonality
smoothing

NN I N RN SR N
& &5 & & & & & &
SRV R RS RS LIRS LIRS SR

Lapse rate
£46.8m
£12.3m
H1 2017 H1 2018 H1 2019 Cash Write new  Investin  Total cash
generated  business project  generated
from inforce IEIOYES
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W/&afy LIFE INSURANCE

Lives covered Operating profit

New business

+8% +16% +15%

to Re00m to 543k lives to R300m

TLLETTELLLL

H1 2015 H1 2016 H1 2017 H1 2018 H1 2019 H1 2015 H1 2016 H1 2017 H1 2018 H1 2019 H1 2015 H1 2016 H1 2017 H1 2018 H1 2019

(%2] n
C [
= ke
= =
[al [al
m m
O O
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Fundamentals remain strong

Claims experience within Lapses improve following . .
. S Value of in-force growing
expectation management initiatives

VitalityLife Lapse Experience
12 months to Dec 2018

Expected

Annualised Lapse Rates (%)

Dec June Dec Dec-13 Dec-14 Dec-15 Dec-16 Dec-17 Dec-18

Gross claims Net claims 17 18 18

Good lapse experience variance
negatively offset by large lost
commission claw back .

Actual claims experience as well as releases of prior period claims provisions



First provider in the UK to link investment products to
engagement in healthy lifestyle behaviours

\ 15 ,‘ 100% °~ 50% ,‘
Invested to

iy s 37 December 2018
BE 6

PRODUCTS

ECHNOLOGY
PLATFORM

ASSET
MANAGEMENT T

TR Female

Jane Smith Jane Smith

smoked. My die
my blood pressure
and | intend to retire at 65

The ISA with more

OOOOMPH.

Al 1548 are tax-efficient. but some have more coomph
than others. Like our new Stocks & Shares ISA. On top

e e ise e s
el You can

S0 have tol g all the

SN R Il jugt 222222

Your ivestments can go down a5 wellas up and
‘you may gt back less than you invest. Terrs and
‘conditions apply.

e

Vitalitylnvest ISAs brirl’ou Sky News fipancial updates
4

oF

[itl

MODEL PORTFOLIO
Selected funds Percentage
it Cash Y =
—— ® Vitalitylnvest Risk Oplimiser 5 50%
""" = # Dimensional Global Core Equity D Acc 25%
® Sciwoders All Maturites Corp Bd Z Acc 20%
Total 100%

Healthy Living Discount applied to entire investment

PORTFOLIO OVERVIEW
TOTAL VALLE AT STARTOF PERICK  TOTALVALLE ATEND CF FERID  WONEY WEXCHTED RATE OF RETURN  WVESFUENT GAN
e iy g £11,000 15

1A

4,337 i
Retirement Plan
. g
£5482 Yow
C e — .
= - £3,373
= Junior ISA
s * eg07 V-
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UK composite

LIFE HEALTH

INVESTMENTS
INSURANCE INSURANCE

Viality Vitality

HEALTH INSURANCE

Vitality

LIFE INSURANCE INVEST

PRODUCT

\Y ] ]P » prlmg

PARTNERS ’
' %ﬁ . cineworld

PROGRAMS

ACTIVE REWARDS HEALTHY AGING MENTAL WELLBEING

BRAND -

- gy - . pod ’ *ﬁ@& Q /_VPV'!OCKEY
T Wl (3@ e @ 0 M
‘! —r > S L 7 3 3 ¢

ECB pOCrhkr'Ur\

There is a significant cross-sell
opportunity to be unlocked

oooooooooooooooo
..................

------------------
llllllllllllllllll

(RARAARAL

Only of the inforce
membership have both
VitalityHealth and VitalityLife
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> =

SA COMPOSITE MODEL UK COMPOSITE MODEL

PARTNER COMPOSITE
MODEL

ela S onconk
74 >

M Manulife
«» SUMITOMO LIFE

Gl Life ,«ﬁ Jd
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(DEEES
=HHhEFAWL

_ 1 _ _ DSY share of PAH's Discovery's operating
New business Written premium operating result pre-tax result pre-tax
to R4.3bn to R7.0bn to R97.6m to R61.5m

H1 2017  H12018  H1 2019 H1 2017  H12018  H1 2019 H12017  H12018  H1 2019 H1 2017 H1 2018 H1 2019

1100% 59



Excellent underlying dynamics

Excellent actuarial dynamics Strong foundation as an insurer

Loss ratio

___________________ A‘ CFEdIt ratingfrom AMBest

81 8 SARMRA®* score in 2018, ranking the ﬂ rst

of the specialisied health insurance companies, and
meeting the regulatory target of 80 points

2017 AONRS

Retention rates

RegU|at0ry ratlng OfA by Chinese

insurance regulator (CIRC)**

2017 2018

* Solvency Aligned Risk Management Requirements and Assessment (SARMRA)
** As of Q2 2018
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Ping An Health investing considerably into future capability

Operating expenses are Significant headcount growth and Investment into future capability
increasing investment in technology skills paying off
Operating expense Headcount Cumulative growth rate of revenue and
RMB, billions operating expenses, indexed to 2015
1 800 —Revenue —Opex
1.0bn
600%

100%

o ——————— e
+400% I

2014 2015 2016 2017 2018 2015 2016 2017 2018 2015 2016 2017 PAONRS
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Development of PAH APP as the go-to destination for health and medical
Services

Health management features

Registered USers iDongBao HelloRun Health Headline Health Live Streaming

a=== 8.0m

(@ Daily active users
5 160k

New users Medical services features
Q@ registered daily N . _ N .
1 O k Hospital inquiry Smart consultation E-Direct Billing Card VIP appointment

® Ridszsem




Increased automation of sales and servicing processes

Operational cost

: RTIY : . Policy applications Cases* - Claim
of processin
Investment in digitalisation and operational efficiency capacity orocessed ClaliOm & -
per minute per day (CNY) (min)
60 000 10 000
19
HWHEAR 1440
WERWRA S NRE MR,
WFEFIR BT REIRAR.
| wm Wi
9
1500
10 1
b R AR 2017 2018 2017 2018 2017 2018 2017 2018
N, Ar @
= ’ R -
E R [®) R4

* Cases include claims, new business applications, pre-authorisations and calls
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Impact of investment in distribution and technology is already evident

Total premium (RMB million) generated per month Members' over time

'Excluding Group Other

PEFET
12000 495 PINGAN

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

1,000

3800

Discovery

600 Health

40

(@)

20

(@)

I
nHIIIIHHH

T3 5 7 9 11 13 15 17 19 21 23 25

m 2017 m 2018 m 2019 Time since inception

Ping An Health’s vision is to be China’s leading tech-driven health insurer
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Integrated API by insurance
partners

N °

,

GROUP

Revenue Operating result

+249%%*

R7bn

usD471m

H1 FY2017

H1 FY2018 H1 FY2019

All numbers exclude new VG initiatives, i.e. myOwn and Vitality1
*From insurance partners

+93%* +179%

RA4TmM
USD31m

RO95m
USD6.7m

H1 FY2018 H1 FY2019

H1 FY2017

H1 FY2018 H1 FY2019 H1 FY2017

- Insurance Partners

B viclity usa
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Continued membership growth with a comprehensive partner ecosystem

Insurance partner membership Rapid partner expansion across range of categories

+95% _
NOIKIA
o B @rrress
AR @ =
| HOYTS —:5
telecom .eey M€V balance
w' Airflsia Slngl:el N
%< =% mannings H GARMIN.
activations Rf  HYALT unoen ammoun
monthly k%!j”r GOOdLﬁgamazonGrOO
Emirates FITNESS v Ofsix
Walmart 32 vA\‘ ||H Hotels.com’
II||‘ ] ’\/%ctive PURE Aarrlon h . iTunes s
....... .......umulllII"I i fithit ety BYEZ. DL AR, L)
& @ S X 2 2 = = = = & & & &
&® € e ECP eP=0
® & @ o
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Expansion of the Vitality Group

National Champions Franchises Adjacencies
National Champions
AI A &y Saluds. Equiviac Exploit latent potential
and scale
- IGI Life 4a.s.r.
Franchises

®
-

Prudential

M Manulife

Rapid market expansion
and penetration

SICTOL o
>esec

GENERALI
«» SUMITOMO LIFE Adjacencies
Pursue shared-value adjacencies

and partnerships

()
GYM & DEVICES GROCERS TRAVEL OTHER ACTIVE REWARDS
52 pg s e OOST o
“mgan - - o 2 -
1F 6 easmrgs 9 s »
A N Z 3‘,:
e MARKET PLACE = & B |

Waﬁfy ONE
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SMART INSURANCE

US insurer John
Hancock to sell only
Vltallty-llnked cover

€he New York Times
Life Insurance Offering More
Incentive to Live Longer

Business

Could a bold move by John Hancock upend the life insurance

industry?

| @The Washington Post
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John Hancock, one of the largest
and oldest insurers in the United
; States, owned since 2004 by
P Canada’s Manulife, has announced
P it will stop selling traditional life
B insurance and will only market
I interactive policies that record the
exercise activities and data of
health of its customers through
wearables such as Fitbit or Apple
Watch..
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"We are really excited today that we are reinventing the traditional
life insurance model with our Vitality program. It is really about
bringing a technology-based wellness program and marrying that
with an insurance product.”

- Marianne Harrison on CNBC Power Lunch




Extraordinary early impact for «&» SUMITOMO LIFE

Revolutionary
V1 Platform

Dedicated partner
insurer in a large
market

Well-developed

and refined VG
expertise I
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>2X

actual number of integrated insurance
policies sold relative to other partner
markets of similar duration
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Vitality looks and works the same in each market

Generali
Germany

9.900 Punkte, um Silber zu halten
[ X J

Silber Status 5.100 Punkte

Vitality Alter

Punkte bis zum nachsten Status: 9.900

A Punktetlibersicht

So sammeln Sie mehr Punkte

Nutzen Sie diese Tipps, um mehr Punkte
zu erhalten

Fitness Tracker und Apps
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Sumitomo
Japan
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AlA
Hong Kong

Vitality
UK

AlA Vitality Age

Points to next status

Points Statement

How to earn more points

Use these tips to boost your points

Fitness devices and apps
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PX4 qga-robbie_mcbull@mailinator.com

FORGOT PASSWORD

REGISTER
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Proof points | Positive actuarial dynamics manifesting across multiple contexts

. Vitality population exhibits Vitality spurs new business
Retention improves by status y POP . y =P
better mortality growth
Lapses relativities in Discovery Life Relative mortality rates in Discovery Life New business growth in Discovery Life*

Q>

|_
LLl
& U 100%
e A
= 0 63%
> 0
& & 50% 3%
= 0
ad
[an
Blue Bronze S||Ver GO|d & DlamOﬂd Non'\/|tallty \/|ta||ty |ndustry Discovery Life
Lapses relativities in Market A Relative mortality rates in Market B New business growth in Market C

100% .. i l

A
61% 55%
. . 40%

Non-Vitality Bronze Silver Gold & Platinum Non-Vitality Vitality Industry Insurer
Vitality IP

VITALITY GROUP
EXPERIENCE

*Retail affluent market
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Investments in VitalityT and anticipated rollout

Vitelify T

R552m

Invested to
31 December
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A pledge from the Vitality network of insurers
to transform global health.

MILLION o MORE
PEOPLE 0 ACTIVE BY

2025

AlA  ©pDiscovery g I Manulife  HEFE gsuwmovours  Uifality
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SA COMPOSITE MODEL UK COMPOSITE MODEL PARTNER COMPOSITE

Discovery

Health
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Perfect composite model, #1 in every industry, and laboratory for shared
value in financial services. A successful entry into banking

The best insurer in the UK, making use of a composite shared-value
model

Vitality is the world's largest and most sophisticated behavioural
platform linked to financial services, with disciplined execution

Ping An Health delivers on its plan to become the leading health insurer
in China with over 50m clients
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What do the next few years look like?

ESTABLISHED
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Investment 20%
of 10% of o
profit

Group profit growth of

CPI + 10% Cash Cash
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Capital model
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Return on capital
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Operating model is robust under the base plan

% Invested in New
Businesses

Group earnings growth

Financial leverage ratio

Return on equity

25%

20%

15%

Target = 10%

10% = = = =

5%

4 year operating profit CAGR

22%
14%
12%

RS & O N 92
N N P SV 3%
SRR GRS L

= Established
= Add Emerging
——Add New

a»

Target = 28%

> O
N N QP
oV

Q

IR
S

o
SR
R

Q

A\ N
g IV Qv
AR LR

76



Operating model is robust when maintaining 10% investment into new businesses

% Invested in New

Businesses

Group earnings growth Financial leverage ratio Return on equity
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Discovery

Unaudited interim
results and cash
dividend declaration

FOR THE SIX MONTHS
ENDED 31 DECEMBER 2018
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